Peran Director of Photography dalam Visualisasi Script untuk Mencapai Scene Objective dalam Pembuatan Corporate Video Best Fitness by Abdi Amir Dahlan Hariati, Muhammad
PERAN DIRECTOR OF PHOTOGRAPHY  DALAM 
VISUALISASI SCRIPT UNTUK MENCAPAI SCENE 
OBJECTIVE PADA PEMBUATAN CORPORATE VIDEO BEST 
FITNESS 
Skripsi Penciptaan 
Ditulis sebagai syarat untuk memperoleh gelar Sarjana Desain (S.Ds.) 
 
 
Nama  : Muhammad Abdi Amir D 
NIM  : 13120210261 
Program Studi : Desain Komukiasi Visual 
Fakultas  : Seni & Desain 
 





LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT 
 
Saya yang bertanda tangan di bawah ini: 
 
Nama : Muhammad Abdi  Amir Dahlan 
NIM : 13120210261 
Program Studi : Desain Komunikasi Visual 
Fakultas : Seni dan Desain 
  Universitas Multimedia Nusantara 
Judul Skripsi: 
 
PERAN DIRECTOR OF PHOTOGRAPHY DALAM VISUALISASI SCRIPT 
UNTUK MENCAPAI SCENE OBJECTIVE PADA PEMBUATAN 
CORPORATE VIDEO BEST FITNESS 
 
dengan ini menyatakan bahwa, laporan dan karya Skripsi ini adalah asli dan belum 
pernah diajukan untuk mendapatkan gelar sarjana, baik di Universitas Multimedia 
Nusantara maupun di perguruan tinggi lainnya. 
Karya tulis ini bukan saduran/ terjemahan, murni gagasan, rumusan dan 
pelaksanan penelitian/ implementasi saya sendiri, tanpa bantuan pihak lain, kecuali 
arahan pembimbing akademik dan nara sumber. 
Demikian surat Pernyataan Orisinalitas ini saya buat dengan sebenarnya, 






Puji syukur kehadirat Tuhan Yang Maha Esa karena telah memberikan kesehatan 
kepada penulis, sehingga dapat menyelesaikan penulisan laporan tugas akhir yang 
berjudul “Peran Director of Photography dalam Visualisasi Script untuk mencapai 
Scene Objective dalam pembuatan Corporate Video Best Fitness” 
Penulisan laporan tugas akhir ini merupakan salah satu syarat kelulusan 
untuk meraih gelar sarjana desain di fakultas seni dan desain jurusan Desain 
Komunikasi Visual, peminatan Cinematography, di Universitas Multimedia 
Nusantara. 
Penulisan laporan ini merupakan hasil jejak penulis dalam proses 
pembuatan tugas akhir, dimana penulis dapat belajar banyak dalam proses 
pembutan karya ataupun proses penulisan laporan mengenai pembahasan penulis 
sendiri. Penulis berharap pembaca dapat mudah mengerti dan dapat memahami 
mengenai pemaparan yang penulis lakukan dalam laporan ini.  
Semoga dengan adanya laporan Tugas Akhir ini dapat memberikan nilai 
baru untuk penulis dan pembaca, dan apa yang penulis harapkan kedepannya akan 
terwujud. Mohon maaf jika masih banyak kekurangan dalam penulisan laporan ini. 
Akhir kata, penulis ucapkan terima kasih kepada: 
1. Bapak Mohammad Rizaldi. S.T., M.Ds., selaku Ketua Program Studi 
Desain Komunikasi Visual, Universitas Multimedia Nusantara. 
2. Bapak Kus Sudarsono S.E., M.Sn., selaku Dosen Pembimbing yang 
telah membimbing penulis selama proses pembuatan dan penulisan 





Sebuah perusahaan tentunya dituntut untuk dapat membangun citra yang baik untuk 
dapat menarik simpati klien ataupun calon rekan bisnis. Corporate video 
merupakan media yang tepat untuk membangun citra melalui identitas perusahaan. 
Dalam kesempatan ini Penulis Bersama dengan tim membuat sebuah corporate 
video untuk perusahaan Best Fitness. Dimana dalam corporate video Best Fitness 
ini menggunakan konsep Manifesto, dimana penonton akan diajak merasakan 
pengalaman dalam mengikuti serangkaian kegiatan di Best Fitness. Penulis 
berperan sebagai Director of Photography dalam tugas akhir ini, yang bertanggung 
jawab atas perancangan dan penentuan posisi kamera. Dalam penulisan laporan 
tugas akhir ini penulis membahas visualisasi script untuk mencapai scene objective 
dalam pembuatan corporate video Best Fitness melalui composition camera, 
movement camera, penggunaan Teknik handheld, dan set up lighting. Penulis 
membatasi pembahasan pada scene objective powerful. 
 
 
Kata Kunci : corporate video, director of photography, composition camera, 




A company must build an interesting image to get a client or business partner. 
Corporate video is exactly the media to build an interesting company identity. On 
this occasion, author with the team get a chance to make a corporate video from 
Best Fitness. In this corporate video we use a manifesto concept, the audience will 
get an experience about what it feels in best fitness. Author have a role as director 
of photography in this final project, who is responsible about camera angle 
positioning. In this final project, author make a research about Script visualization 
to reach scene objective in Best Fitness corporate video through camera 
composition, camera movement, handheld technique, and lighting setup. In this 
research, author limit the research toward powerful scene objective. 
 
Keywords: corporate video, director of photography, composition camera, 




LEMBAR PERNYATAAN TIDAK MELAKUKAN PLAGIAT ..................... I 
HALAMAN PENGESAHAN SKRIPSI .......................................................... III 
PRAKATA ....................................................................................................... IV 
ABSTRAKSI .................................................................................................... VI 
ABSTRACT .................................................................................................... VII 
DAFTAR ISI ................................................................................................. VIII 
DAFTAR GAMBAR ..................................................................................... XII 
DAFTAR TABEL ......................................................................................... XIV 
DAFTAR LAMPIRAN ...................................................................................XV 
BAB I PENDAHULUAN ................................................................................... 1 
1.1. Latar Belakang ..................................................................................... 1 
1.2 Rumusan Masalah ................................................................................ 3 
1.3 Batasan Masalah .................................................................................. 3 
1.4 Tujuan Skripsi ...................................................................................... 3 
1.5 Manfaat Skripsi .................................................................................... 3 
BAB II TINJAUAN PUSTAKA ........................................................................ 5 
2.1 Corporate video ................................................................................... 5 
2.2 Director of Photography ...................................................................... 5 
2.3 Visualisasi Script .................................................................................. 6 
ix 
 
2.4 Scene objective ..................................................................................... 7 
2.5 Powerful/Dominance ............................................................................ 8 
2.6 Composition ......................................................................................... 9 
2.6.1 Head Room ................................................................................... 9 
2.6.2 The rule of thirds ........................................................................ 10 
2.6.3 Balanced / Unbalanced ............................................................... 11 
2.6.4 Looking room ............................................................................. 12 
2.7 Camera Position ................................................................................ 13 
2.7.1 Shot Size/Type Shot ..................................................................... 13 
2.7.2 Extreme Long Shot ..................................................................... 14 
2.7.3 Long Shot ................................................................................... 15 
2.7.4 Medium Long Shot ...................................................................... 15 
2.7.5 Medium Shot............................................................................... 16 
2.7.6 Medium Close-up ....................................................................... 17 
2.7.7 Close-up ..................................................................................... 18 
2.7.8 Big Close Up .............................................................................. 19 
2.8 Camera Angle .................................................................................... 20 
2.8.1 Low – Angle ............................................................................... 21 
2.8.2 High – Angle .............................................................................. 21 
2.8.3 Dutch Angle ................................................................................ 22 
2.9 Camera Level ..................................................................................... 23 
2.10 Camera Movement ............................................................................. 23 
2.10.1 Panning .................................................................................. 24 
x 
 
2.10.2 Tilting ..................................................................................... 25 
2.10.3 Tracking/Dolly shot ................................................................ 25 
2.10.4 Crabbing/Dolly shot ............................................................... 26 
2.11 Handheld ........................................................................................... 27 
2.12 Lighting .............................................................................................. 27 
2.12.1 High Key ................................................................................ 28 
2.12.2 Low key .................................................................................. 28 
2.12.3 Hard light ............................................................................... 29 
2.12.4 Soft Light ................................................................................ 30 
2.12.5 Intensity .................................................................................. 30 
2.12.6 Texture ................................................................................... 31 
2.12.7 Key light ................................................................................. 31 
2.12.8 Fill light.................................................................................. 32 
2.12.9 Backlight ................................................................................ 32 
BAB III  METODOLOGI ............................................................................... 33 
3.1 Gambaran Umum ............................................................................... 33 
3.1.1 Profil Perusahaan ........................................................................ 33 
3.1.2 Posisi Penulis ............................................................................. 34 
3.1.3 Peralatan ..................................................................................... 35 
3.2 Tahapan Kerja .................................................................................... 37 
3.2.1 Pra- Produksi .............................................................................. 37 
3.2.2 Perencanaan shot ........................................................................ 39 
3.2.3 Produksi ..................................................................................... 47 
xi 
 
3.3 Metodologi ......................................................................................... 48 
3.4 Acuan ................................................................................................. 48 
BAB IV  ANALISIS ......................................................................................... 50 
4.1 Analisis Scene objective Powerful pada scene 3 ....................................... 50 
4.1.1 Pengaplikasian saat produksi ......................................................... 54 
4.1.2 Temuan ......................................................................................... 56 
4.2 Analisis Scene objective Powerful pada Scene 4 ....................................... 56 
4.2.1 Pengaplikasian saat produksi ......................................................... 59 
4.2.2 Temuan ......................................................................................... 61 
4.3 Analisis Scene objective Powerful pada Scene 6 & 7 ................................ 62 
4.3.1 Pengaplikasian saat produksi ......................................................... 64 
4.3.2 Temuan ......................................................................................... 67 
BAB V  PENUTUP .......................................................................................... 68 
5.1 Kesimpulan ........................................................................................ 68 
5.2 Saran .................................................................................................. 69 
DAFTAR PUSTAKA .................................................................................... XVI 
LAMPIRAN A : FORM BIMBINGAN SKRIPSI .................................... XVIII 





Gambar 2.1 Head Room ....................................................................................... 9 
Gambar 2.2 rule of third .................................................................................... 10 
Gambar 2.3 Balanced Composition .................................................................... 11 
Gambar 2.4 Unbalanced Composition ............................................................... 12 
Gambar 2.5 Looking room ................................................................................. 13 
Gambar 2.6 Extreme Long Shot ......................................................................... 14 
Gambar 2.7 Long Shot ....................................................................................... 15 
Gambar 2.8 Medium Long Shot .......................................................................... 16 
Gambar 2.9 Medium Shot .................................................................................. 17 
Gambar 2.10 Medium Close up .......................................................................... 18 
Gambar 2.11 Close Up....................................................................................... 19 
Gambar 2.12 Big Close up ................................................................................. 19 
Gambar 2.13 Low Angle .................................................................................... 21 
Gambar 2. 14 High Angle .................................................................................. 22 
Gambar 2. 15 Dutch Angle ................................................................................. 22 
Gambar 2. 16 Hard Light ................................................................................... 29 
Gambar 2. 17 Soft Light ..................................................................................... 30 
Gambar 2. 18 Intensity....................................................................................... 31 
 
Gambar 3. 1 Storyboard scene 3 ........................................................................ 40 
Gambar 3. 2 Floorplan Scene 3.......................................................................... 40 
Gambar 3. 3 Storyboard Scene 4 ........................................................................ 41 
xiii 
 
Gambar 3. 4 floorplaan scene 4 ......................................................................... 42 
Gambar 3. 5 Storyboard scene 6 ........................................................................ 42 
Gambar 3. 6 Storyboard Scene 7 ........................................................................ 43 
Gambar 3. 7 Acuan type shot ............................................................................. 49 
Gambar 3. 8 Acuan type shot ............................................................................. 49 
Gambar 3. 9 Acuan Lighting .............................................................................. 49 
 
Gambar 4. 1 Script Best Fitness, Scene 3 ........................................................... 50 
Gambar 4. 2 Storyboard scene 3 ........................................................................ 52 
Gambar 4. 3 Lokasi scene 3 ............................................................................... 53 
Gambar 4. 4 Floorplan Scene 3.......................................................................... 54 
Gambar 4. 5 breakdown Scene 3 ........................................................................ 54 
Gambar 4. 6 script scene 4 ................................................................................. 57 
Gambar 4. 7 Storyboard scene 4 ........................................................................ 57 





Tabel 3. 1 Peralatan Kamera .............................................................................. 36 
Tabel 3. 2 Peralatan Lighting ............................................................................. 36 





LAMPIRAN A : FORM BIMBINGAN SKRIPSI .....................................XVIII 
LAMPIRAN B : CAMERA REPORT .............................................................XIX 
 
